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YK 342.57:321
AHOTaIis
3B'13KH 3 TPOMAICHKICTIO OPraHiB IePKABHOI0 YIIPABJIIHHA AK iHCTPYMEHT
(opMyBaHHSI MO3UTUBHOIO IMIIKY BJIAAH

OO6c¢csr poboTH CTaHOBUTH 59 cTOPiHOK, 90 NiTepaTypHUX JKepe.

KBanmidikamiitna (6akanaBpcbka) poOOTa MICTUTh BCTYI, TPU PO3AUIH, 2
PUCYHKH, 3arajibHi BHCHOBKH, CIIHCOK BHKOPHUCTAaHHMX JDKEpeNl. Y BCTYII
OOIPYHTOBAaHO aKTYyaJIbHICTb TEMHU IOCIHIIKCHHs, 30KpeMa, 3pOOJICHO aKIeHT Ha
TOCIIPKeHH] 3B'I3K1B 3 TPOMAJICHKICTIO B CUCTEMI JIepKaBHOT BIIA/IH.

Y  nmepuiomy  po3auri  kBamidikamiitHoi  (OakamaBpchbkoi)  poOOTH
IPOAHAII30BAHO TEOPETUKO-METOMOJOTIUHI 3acagu 3B SA3KIB 3 TPOMAJCHKICTIO
OpraHiB JepKaBHOTO YIPABIIIHHS, 30KpeMa, TEOPETUYHI acTEeKTU MyOJIYHOCTI,
Mi3BITHOCTI Ta MPO30POCTi SIK MPHUHIMI JIEP>KAaBHOTO YMPAaBIIHHS, 3aKOHOJaBY1
OCHOBHM 3B’S3KIB 3 TPOMAJICHKICTIO OpraHiB Jep>KaBHOTO YyrpaBiiHHS, DyHKIIII,
3aBIaHHA Ta OCOOJMBOCTEW 3MiMCHEHHS (OpM KOMYHIKAIlId OO0 3aBlIaHbh Ta
XapakTepy (GopM KOMYHIKAI[ii OpraHamMu JEp>KaBHOTO YIMPaBIiHHI. Y JIpPyroMmy
po3aiIi  poOOTH BHU3HAYEHO PO3BUTOK 3B’SA3KIB 3 TPOMAJICHKICTIO OpraHaMH
JEeP)KaBHOTO YIMpaBIiHHA B YKpaiHi SK IHCTpYMEHT (OpMYBaHHS MO3UTHBHOTO
IMIJDKY ~ BJIaM, TPOAHATI30BaHO MO/ 3B'I3KIB 3 IPOMAJICHKICTIO B CUCTEMI
JIep>KaBHO1 BJIaJIM, BIUIUB KOMYHIKAIlIHHOT CKJIaI0BO1 HA (POpMYBaHHS MTO3UTHBHOTO
IMIJDKY OpraHiB JAep>KaBHOI BIaau. Y TPETHOMY PO3ALIL POOOTH BU3HAYCHO IUISIXU
onmTuMizailii 3B'S3KiB 3 TPOMAJICHKICTIO B CUCTEM1 JIEP>)KaBHOTO YMPABIIHHA SIK
iHCTpyMeHTa (OpMyBaHHS TMO3UTUBHOTO IMIJKY BIagu, oOTpyHTOBaHO BekTopm
MiABUIIEHHS €(QEeKTUBHOCTI TMO3UTUBHOTO IMIIDKY BIaad dYepe3 3B'SI3KU 3
TPOMAJICHKICTIO OpraHaMm Jep>KaBHOTO ymopaBmiHHA. Ha OCHOBI ojepkaHux
PE3yNbTATIB AOCTIKEHHS 3pO0JICHI KOHKPETHI BUCHOBKH Ta MPOTIO3HITI1.

KawouyoBi caoBa: 3BSI3KM 3 TPOMAJICBKICTIO, TIO3UTUBHHHN  IMIIK,

KOMYHIKaIl1iH1 CTpaTerii, OpraHu Jep>KaBHOIO YIPaBIiHHSI, TyOaI4yHEe YIPABIIHHS.



ABSTRACTS

The volume of work is 59 pages, 90 literary sources.

The qualification (Bachelor's) work contains an introduction, three sections, 2
figures, general conclusions, and references list. The introduction substantiates the
relevance of the research topic, in particular, focuses on the study of public relations
in the system of state power.

In the first chapter of the qualification (Bachelor's) work, the theoretical and
methodological foundations Public Administration bodies Public Relations are
analyzed, in particular, theoretical aspects of publicity, accountability and
transparency as a Public Administration principle, Public Relations legislative
foundations of Public Administration bodies, functions, tasks and implementation
forms features of communication regarding the tasks and nature communication
forms by public administration bodies. In the second chapter of the work, the
development of public relations by public administration bodies in Ukraine as a tool
for forming power positive image is defined, public relations models in the state
power system, the communication component influence on the positive image
formation a of state authorities are analyzed. In the third chapter of the work, ways to
optimize public relations in the public administration system as a tool for forming a
power positive image are identified, vectors for improving the effectiveness of power
positive image through public relations to public administration bodies are justified.
Based on the results of the study, specific conclusions and suggestions are made.

Keywords: public relations, positive image, communication strategies, Public

Administration Bodies, Public Administration.
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