Students' Individual Research (SIR)

SIR for the course "Strategic Management and Management of Changes"
should be done in the form of a presentation (with a speech up to 10-15 minutes)
on one of the proposed (or your own) topics.

Suggested theme of the presentation should be selected according to the
student's number in the academic group list (or choose your own with obligated
previous consideration with lector).

These suggestions are included only to provide your ideas on possible
topics. Feel free to invent your own research question. General examples of
topics:

1. The historical context of strategic management.

2. Strategic approach to management.

3. Management: the relationship between strategic and public.

4. Technologies of strategic management.

5. The essence, concepts, and stages of changes in the organization.

6. Finding the causes of resistance to changes and methods of their
overcoming.

7. Change management.

8. Staff management in the process of changes.
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